
 
 

Paid Ads Jumpstart Kit 
 

Welcome to your quick-start guide to Facebook paid advertising! As a content creator selling 
valuable digital products like e-books, guides, templates, and courses, you understand the 
power of reaching your ideal audience. Facebook, with its vast user base and sophisticated 
targeting capabilities, oƯers an incredible opportunity to connect with potential customers 
eager for the solutions you provide. These principles however applied to all social media 
channels and can be replicated across Instagram, Pinterest, YouTube and Tik Tok.  

This guide will walk you through the essential steps to get your first Facebook ad campaign up 
and running. We'll cover everything from setting up your business account and defining your 
goals to crafting compelling ads that drive results.  
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Step 1: Set Up Your Facebook Business Account 
 Create a Facebook Business Page (if you don't have one): This is essential for running 

ads. Go to facebook.com/pages/create and follow the steps. Make sure your page 
accurately represents your brand and products. 

 Set Up Your Ad Account: If you haven't already, you'll need an Ad Account. You can 
create one through your Business Page or by going to facebook.com/adsmanager. 

 Connect Payment Information: Within your Ad Account settings, add your preferred 
payment method (credit card, debit card, or PayPal). 



Step 2: Define Your Advertising Goal 
What do you want to achieve with your ads? Common goals for digital product sellers include: 

 Website TraƯic: Driving people to your website to browse or purchase. 

 Lead Generation: Collecting email addresses or contact information. 

 Conversions: Encouraging specific actions on your website (like purchasing a product). 

 Engagement: Getting more likes, comments, and shares on your posts. 

Choosing a clear goal will help you select the right campaign objective in Facebook Ads 
Manager. 

Facebook oƯers robust targeting options, so take some time to define your ideal customer. 

 

Step 3: Choose Your Ad Format 
Facebook oƯers various ad formats. Consider which best showcases your digital products: 

 Image Ads: Simple ads with a compelling image and text. Great for showcasing 
individual products or highlighting key benefits. 

 Video Ads: Engaging format to demonstrate your product or share valuable content. 
Ideal for course previews or explaining complex topics. 

 Carousel Ads: Display multiple images or videos in a scrollable format. Useful for 
showcasing a range of products or diƯerent features. 

 Collection Ads: Feature a main image or video followed by several product images. 
Designed for mobile Browse and direct purchases. 

 Instant Experience Ads: Full-screen, interactive ads that load quickly after someone 
clicks. Great for immersive storytelling and showcasing product details. 

 

Step 4: Set Your Budget and Schedule 
Decide how much you're willing to spend and for how long you want your ads to run. You can 
set: 

 Daily Budget: The maximum you'll spend on a campaign each day. 

 Lifetime Budget: The total amount you'll spend over the entire duration of the 
campaign. 

 Start and End Dates: Define when your ads will begin and stop running. 

Start with a smaller budget to test your ads and gradually increase it as you see results. 



 

Step 5: Launch and Monitor Your Campaign 
Once you've set everything up, review your ad campaign and click "Publish." 

 Track Your Results: Regularly check Facebook Ads Manager to monitor your 
campaign's performance (reach, impressions, clicks, conversions, cost per result). 

 Analyze Your Data: Understand which ads are performing well and which aren't. 

 Optimize Your Campaign: Based on your data, make adjustments to your targeting, 
budget, creative, or schedule to improve results. 

Quick Tips for Success: 

 Start Small: Don't invest a large amount of money in your first campaign. Test diƯerent 
elements to see what works best. 

 Focus on Value: Highlight the benefits and solutions your digital products oƯer. 

 Use High-Quality Visuals: Visually appealing ads tend to perform better. 

 Test DiƯerent Ad Variations: Experiment with diƯerent headlines, ad copy, and visuals 
to see what resonates with your audience. 

 Retargeting is Powerful: Consider setting up retargeting campaigns to reach people 
who have previously interacted with your website or social media. 

 Stay Updated: Facebook's advertising platform evolves, so keep learning about new 
features and best practices. 

 

Examples 

Example 1: E-book Ad (Image Ad) 
 Image: A vibrant photo of a smiling mum looking energetic after a workout, perhaps 

holding a water bottle or yoga mat, with kids playfully in the background (not necessarily 
in the workout). Alternatively, a visually appealing cover of the e-book. 

 Headline: Finally Fit Without the Mum-Guilt! 

 Body Text: Short on time but big on love? Our new e-book, "[Name of E-book]: Quick & 
EƯective Workouts for Busy Mums," gives you realistic routines you can squeeze into 
your day. No gym required! 

 Call to Action Button: Download Now 

 Link Description (Optional): Get your copy today and start feeling your best! 

 



Example 2: Guide Ad (Video Ad) 
 Video: A short (30-60 seconds) video showing a mum doing a simple, eƯective exercise 

at home (e.g., squats while holding a child, plank during playtime). Upbeat, encouraging 
music. Text overlays highlighting key benefits or steps. 

 Headline: 5-Minute Energy Boosting Workout (No Equipment Needed!) 

 Body Text: Feeling drained? Our free guide reveals our top 5-minute workouts designed 
specifically for busy mums to boost energy and mood. Get your instant access now! 

 Call to Action Button: Learn More (linking to a landing page to download the free guide 
in exchange for an email) 

 Link Description (Optional): Grab your free guide and feel the diƯerence today! 

 

Example 3: Template Ad (Carousel Ad) 
 Carousel Cards (Example - could be more):  

o Card 1 (Image): A visually appealing graphic showcasing a meal planning 
template.  

 Headline: Stress-Free Meal Planning for Busy Weeks 

 Description: Take the guesswork out of dinner time. 

o Card 2 (Image): A visually appealing graphic showcasing a workout tracking 
template.  

 Headline: Track Your Progress, Stay Motivated 

 Description: Simple templates to keep you on track. 

o Card 3 (Image): A visually appealing graphic showcasing a daily activity 
schedule template.  

 Headline: Find Time for You: Schedule It In! 

 Description: Organize your day and prioritize your well-being. 

 Headline: Reclaim Your Time & Energy with Our Mum-Friendly Templates! 

 Body Text: Juggling kids, work, and everything else? Our collection of printable 
templates helps you organize your fitness journey, meal planning, and daily schedule. 

 Call to Action Button: Shop Now (linking to a page where they can purchase the 
template bundle) 

 Link Description (Optional): Get instant access to our time-saving templates! 

 



Example 4: Course Ad (Collection Ad) 
 Main Media (Image or Video): An inspiring image of a group of mums exercising 

together (online or in person) or a short video testimonial from a satisfied mum who took 
the course. 

 Instant Experience (Optional): When clicked, this ad could open a full-screen 
experience showcasing more details about the course, modules, testimonials, and 
pricing. 

 Product Images (Below Main Media - Example):  

o Image of a course module title card (e.g., "Module 1: Finding Your Fit in 15 
Minutes"). 

o Image highlighting a key benefit (e.g., "Learn from certified fitness experts"). 

o Image showcasing the community aspect (if applicable). 

 Headline: Transform Your Fitness Journey with Our "Fit Mum Foundations" Course! 

 Body Text: Ready to finally prioritize your health and fitness without sacrificing precious 
family time? Our comprehensive course provides you with the tools, support, and 
motivation you need to succeed. 

 Call to Action Button: Enroll Now 

 Link Description (Optional): Join our community of empowered mums and start your 
transformation! 

 

Example 5: General Awareness Ad (Image Ad) 
 Image: A relatable image of a slightly overwhelmed but still smiling mum surrounded by 

toys, with a subtle fitness element in the background (like a yoga mat peeking out). 

 Headline: Feeling Like You're Last on the To-Do List? 

 Body Text: We get it, mum life is busy! But taking care of yourself is just as important. 
Discover simple and sustainable ways to incorporate fitness into your daily routine. 

 Call to Action Button: Learn More (linking to a blog post or a general landing page about 
your services) 

 Link Description (Optional): Find tips and resources to help you feel your best! 

 

Key Elements to Consider for All Ads: 
 Relatability: Use language and imagery that resonates with the daily experiences and 

challenges of busy mums. 

 Empathy: Acknowledge their time constraints and the demands of motherhood. 

 Focus on Solutions: Clearly communicate how your digital product will help them 
achieve their fitness goals despite their busy schedules. 



 Clear Call to Action: Tell them exactly what you want them to do. 

 Mobile-First Design: Ensure your ads look great on mobile devices, as this is where 
most Facebook users browse. 

 Testing: Experiment with diƯerent headlines, images, body text, and call-to-action 
buttons to see what performs best with your specific audience. 

 


